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Table 788. Manufacturing, Mining, and Trade Corporations—Profits and 
Stockholders’ Equity by Industry: 2008 and 2009
[Averages of quarterly figures at annual rates. Manufacturing data exclude estimates for corporations with less than $250,000 
in assets at time of sample selection. Mining, wholesale and retail trade data excludes estimates for corporations with less than 
$50 million in assets at time of sample selection. Based on sample; see source for discussion of methodology. Based on North 
American Industry Classification System (NAICS), 2002; see text, this section. Minus sign (–) indicates loss]

Industry
2002 

NAICS 
code

Ratio of profits 
after taxes to 
stockholders’ 

equity (percent)

Profits after taxes 
per dollar of sales 

(cents)

Ratio of 
stockholders’ 
equity to debt

2008 2009 2008 2009 2008 2009

      Manufacturing. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  31–33 8.3 10.1 3.8 5.5 1.8 1.5
Nondurable manufacturing . . . . . . . . . . . . . . . . . . . . . .                       (X) 14.5 16.0 6.1 8.5 1.7 1.4
  Food . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       311 14.7 17.8 4.9 5.9 1.3 1.1
  Beverage and tobacco products . . . . . . . . . . . . . . . . .                  312 21.0 21.7 12.5 17.4 1.3 1.6
  Textile mills and textile product mills . . . . . . . . . . . . . .               313, 314 –11.4 1.3 –4.5 0.5 1.9 2.1
  Apparel and leather products . . . . . . . . . . . . . . . . . . .                    315, 316 11.8 13.3 4.8 5.3 1.9 1.9
  Paper. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       322 –11.2 10.8 –2.4 3.3 0.8 0.6
  Printing and related support activities. . . . . . . . . . . . .              323 –6.6 1.8 –0.5 0.3 0.6 0.4
  Petroleum and coal products. . . . . . . . . . . . . . . . . . . .                     324 17.3 10.7 4.4 5.3 2.9 2.4
  Chemicals. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   325 15.1 19.4 11.6 16.4 1.7 1.3
  Plastics and rubber products. . . . . . . . . . . . . . . . . . . .                     326 3.9 9.3 1.1 2.9 0.9 0.9
Durable manufacturing . . . . . . . . . . . . . . . . . . . . . . . . .                          (X) 1.9 3.7 3.7 2.1 1.9 1.7
  Wood products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                321 –3.8 –4.1 –1.7 –1.9 1.3 1.0
  Nonmetallic mineral products . . . . . . . . . . . . . . . . . . .                    327 –0.7 –8.6 –0.6 –5.7 1.1 1.0
  Primary metals . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               331 –7.4 –4.6 –4.0 –3.0 2.1 1.8
  Fabricated metal products. . . . . . . . . . . . . . . . . . . . . .                       332 17.6 8.9 5.9 3.6 1.5 1.4
  Machinery. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   333 14.6 8.5 6.5 4.7 1.8 1.8
  Computer and electronic products. . . . . . . . . . . . . . . .                 334 2.0 7.6 2.2 6.9 3.3 3.0
  Electrical equipment, appliances, & components . . . .     335 14.5 9.4 11.6 8.5 3.5 3.6
  Transportation equipment . . . . . . . . . . . . . . . . . . . . . .                       336 –77.3 –76.4 –6.1 –4.3 0.8 0.4
  Furniture and related products . . . . . . . . . . . . . . . . . .                   337 2.5 2.6 0.7 0.8 1.1 1.0
  Miscellaneous manufacturing . . . . . . . . . . . . . . . . . . .                    339 11.0 11.7 8.0 9.4 2.0 2.0

      All mining. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  21 7.5 –1.7 7.5 –2.8 1.9 1.8
      All wholesale trade. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  42 6.8 5.4 0.9 0.8 1.3 1.4
Durable goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 421 3.7 1.5 0.7 0.3 1.5 1.5
Nondurable goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              422 12.6 12.1 1.0 1.2 1.1 1.2
      All retail trade. .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  44–45 7.3 12.0 1.4 2.4 1.4 1.5
Food and beverage stores. . . . . . . . . . . . . . . . . . . . . . .                        445 8.8 6.9 1.1 0.8 1.1 1.1
Clothing and general merchandise stores. . . . . . . . . . .            448, 452 9.1 14.6 2.3 3.5 1.6 1.7
All other retail trade. . . . . . . . . . . . . . . . . . . . . . . . . . . .                             (X) 5.0 10.7 0.9 2.1 1.3 1.4

X Not applicable.
Source: U.S. Census Bureau, Quarterly Financial Report for Manufacturing, Mining, and Trade Corporations.

Table 789. Value Added, Employment, and Capital Expenditures of Nonbank 
U.S. Multinational Companies: 1999 to 2007
[Value added and capital expenditures in billions of dollars (2,481 represents $2,481,000,000,000); employees in thousands. See 
headnote, Table 790. MNC = Multinational company. MOFA = Majority-owned foreign affiliate. Minus sign (–) indicates decrease]

Item

1999 2000 2003 2004 2005 2006 2007

Percent change at 
annual rates

1999 to 
2006

2006 to 
2007

VALUE ADDED

MNCs worldwide:
  Parents and MOFAs . . . . . . . . .          2,481 2,748 2,656 2,992 3,233 3,538 3,706 5.2 4.8
Parents . . . . . . . . . . . . . . . . . . . .                     1,914 2,141 1,958 2,173 2,321 2,537 2,589 4.1 2.0
MOFAs. . . . . . . . . . . . . . . . . . . . .                      566 607 698 818 911 1,001 1,118 8.5 11.6

EMPLOYEES

MNCs worldwide:
  Parents and all affiliates. . . . . . . 32,227 33,598 30,762 31,245 32,094 32,766 33,741 0.2 3.0
  Parents and MOFAs . . . . . . . . .          30,773 32,057 29,347 29,843 30,573 31,233 32,020 0.2 2.5
Parents . . . . . . . . . . . . . . . . . . . .                     23,007 23,885 21,105 21,177 21,472 21,616 22,003 –0.9 1.8
Affiliates, total . . . . . . . . . . . . . . .                9,220 9,713 9,658 10,068 10,622 11,150 11,738 2.8 5.3
  MOFAs. . . . . . . . . . . . . . . . . . . .                     7,766 8,171 8,242 8,667 9,101 9,617 10,017 3.1 4.2
  Other. . . . . . . . . . . . . . . . . . . . .                      1,454 1,542 1,415 1,402 1,520 1,533 1,721 0.8 12.3

CAPITAL EXPENDITURES

MNCs worldwide:
  Parents and all affiliates. . . . . . . 550 (NA) (NA) 487 (NA) (NA) (NA) (NA) (NA)
  Parents and MOFAs . . . . . . . . .          519 548 444 463 507 600 652 2.1 8.5
Parents . . . . . . . . . . . . . . . . . . . .                     406 438 335 339 377 445 482 1.3 8.4
Affiliates, total . . . . . . . . . . . . . . .                144 (NA) (NA) 147 (NA) (NA) (NA) (NA) (NA)
  MOFAs. . . . . . . . . . . . . . . . . . . .                     113 111 110 123 130 155 169 4.6 9.0
  Other. . . . . . . . . . . . . . . . . . . . .                      31 (NA) (NA) 24 (NA) (NA) (NA) (NA) (NA)

NA Not available.
Source: U.S. Bureau of Economic Analysis, Survey of Current Business, August 2009. See also <http: www.bea.gov

/international/index.htm>.


